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A MULTIMODAL PERSPECTIVE 
 

The article deals with the issue of translation of Ukrainian tourist websites into English from a multimodal perspective. The 

issue of multimodality is discussed as well as its influence on the translation process as well as on the reception of the 

translated websites by the English-speaking tourists. A number of websites and their translations is analyzed in terms of 

success/failure to render all the multimodal elements of the text while translation.  
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Setting of the problem. The XXI century is 

considered a digital era and Internet has become the 

primary source of information for millions of people. 

This tendency is growing even more important this 

year, when the whole world is struggling with the 

pandemic by staying at home and Internet turned a 

central means of education, work, plenty of leisure 

activities that form an important part of our life. 

These conditions also greatly influence the sphere of 

tourism: thousands of websites are being created, 

maintained and translated to provide information 

about possible destinations for tourists and a variety 

of services for a global multicultural audience. Such 

tourist websites harmoniously comprise different 

means of information presenting, such as text, 

advertisement banners, images, video-, and audio 

materials, all these contributing to the multimodality 

of the whole product. The issue of multimodality 

was much investigated and discussed by such 

scholars as G. Kress, T. van Leeuwen, L. Perez-

Gonzalez, K. Reiss, M. Snell-Hornby, C. O’Sullivan, 

S. Dicerto, and others.  

The purpose of the article is to analyse 

Ukrainian websites for tourists and their 

translation into English from the point of view of 

their multimodality. 

Main material presentation. According to Kress 

& van Leeuwen, multimodality refers to the 

interplay between different representational modes, 

for instance, between images and written/spoken 

word. Some other examples of modes are font 

choice and colour, video, and even the interactions 

between them [1]. All these elements are quite 

obvious in modern web-sites, not only being a kind 

of “addition” to please the eyes of readers, but 

inseparable meaningful constituents of message 

creating.  Kress & van Leeuwen have long ago 

stated that “…we move away from the idea that the 

different modes in multimodal texts have strictly 

bounded and framed tasks … instead, we move 

towards a view of multimodality in which common 

semiotic principles operate in and across different 

modes, and in which it is therefore quite possible 

for music to encode action, or images to encode 

emotion” [2]. In multimodal texts, such as 

illustrated texts, films, or websites verbal language 

is accompanied by other kinds of visual and 

auditive information that interact with words and 

influence reception and understanding of the 

multimodal text. Moreover, the presence of several 

modes of information presenting (e.g. text and a 

photo) makes the article (blog, web page, or any 

other piece of content in the Internet) more 

attractive for the readers. According to Kagan, 

“twice as many people, on average share posts with 

at least one image in the post, underscoring the 

importance of having visual elements mixed in 

with bodies of text” [2].  

Having analysed numerous websites for tourists 

as well as their translations into English, we can 

easily confirm that their verbal element (text) closely 

interacts with images, videos, diagrams, audio 

recordings, typography or page layout. Different 

modes of information presenting do not stand alone 

as separate sections of the website, they are 

combined in a harmonious unity to convey some 

meaning. Moreover, there are cases when absence of 

some constituents can prevent readers from proper 

decoding of the text producer’s initial intent. 

Multimodality of websites, thus, is an important 

issue to be carefully preserved in translation. It is 

also a perfect example of what Carol O’Sullivan 

stated about the task of translators working with 

such kinds of content “multimodal meaning-making 

is deployed for promotional, political, expressive 

and informative purposes which must be understood 
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and accounted for by technical translators, literary 

translators, copywriters, subtitlers, localisers, 

publishers and other professionals working with 

language and text” [3].  

Below we would try to analyse some examples 

of both successful and unsuccessful multimodal 

translation in terms of preserving original author’s 

idea.
  

І зауважте, що в Україні все таке безлике і 

сумне. Навіть будинки! Всі, як один, побудовані 

за одним шаблоном. Туга зелена. 

And note that in Ukraine everything is faceless 

and sad. Even houses! They all are built 

according to one template. Complete boredom. 

 
Та вони навіть ніколи не чули, що таке 

архітектурний шедевр! 

They have never even heard of an architectural 

masterpiece! 

 
Про замки забудьте. Їх немає і ніколи не 

було. А навіть ті, що були, вже давно знесли. 

Forget about castles. You won't find any. And 

even those that existed have long been destroyed. 

 
Там дійсно не залишилося місць, де можна 

побути з природою один на один. Суцільний 

гамір і суєта. Ніякої поезії! 

There is no place where you can be one by one 

with nature. Complete tumble and hustle and 

bustle. No poetry! 

 
 

The above-mentioned examples are taken from 

one of the blog articles “49 причин, чому не варто 

їхати в Україну” [4] and its translation “49 reasons 

you shouldn't visit Ukraine” [5] published on the 

website of a popular guide for tourists IGoToWorld. 

This article is constructed in such a way that a piece 

of text (a reason to reject the idea of visiting 

Ukraine) is followed by a photo that conveys just 

an opposite meaning (Ukraine is an interesting 

country and is worth visiting). By means of text 

and image interaction “49 reasons you shouldn't 

visit Ukraine” turn into “49 reasons you SHOULD 

visit Ukraine”. Analysing the English version of 

this article, we noticed that all images are preserved 

and located correctly (unfortunately, it is a rare case 

considering some of the websites we came across 

during our study). Therefore, we might state that 

the given case of multimodal text translation is a 
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successful one. To support this idea, we would like 

to emphasise on how the English translation 

without these images would look like for foreign 

tourists who have never visited our country.  

49 reasons you shouldn't visit Ukraine 

Do not listen to those who say that Ukraine is a 

beautiful country. They are shamelessly lying! And 

note that in Ukraine everything is faceless and sad. 

Even houses! They all are built according to one 

template. Complete boredom. They have never 

even heard of an architectural masterpiece! Forget 

about castles. You won't find any. And even those 

that existed, have long been destroyed. There is no 

place where you can be one by one with nature. 

Complete tumble and hustle and bustle. No poetry! 

In fact, Ukrainians don't know their history.  In 

short, there is a complete cultural vacuum in this 

country. You will be disappointed if you go to 

Ukraine. This trip will be the worst thing you can 

imagine. Better avoid Ukraine at any price... 

In such a way, when text is considered without 

images, the whole idea of this article – to convince 

readers that Ukraine is worth visiting – is 

completely ruined. This only proves the idea that 

for the translation project to be successful, one 

should consider both verbal and non-verbal 

elements of multimodal product to ensure its 

positive reception by a target audience.  

There are cases when the failure to properly 

preserve illustrative material is an essential 

drawback of the translated website, as it makes its 

content less interesting and less attractive.  

For example, the Ukrainian version of the web 

page about Synevyr Lake contains a picture to 

illustrate the information conveyed by the text. 

Скульптори Іван Бровді та Михайло Санич 

створили дерев'яні фігури Сині та Вира й 

розмістили їх біля Синевиру. Так люди 

намагалися доповнити виразну красу 

Карпатських гір й блакитного озера, оточеного 

багатолітніми буками і смереками. 

 
[6] 

This wooden sculpture has long ago become a 

symbol of Synevyr Lake making it easily 

recognisable from the very first glance. 

However, all that is presented on a translated 

web page is just the following text: Local masters 

have created wooden sculptures Syn’ and Vyr and 

located them near Synevir. Thus, people try to 

amplify expressive beauty of the Carpathian 

Mountains and the blue lake surrounded by long-

lived beeches and firs.[7] 

Unfortunately, the picture is missing and this 

factor to some extent eliminates the uniqueness of 

the location, deprives it from its distinguishing 

picture, and the readers of the web-site - from the 

opportunity to fully feel the beauty of nature. 

A somehow different situation is observed 

when examining the web page about one of 

interesting architectural monuments of Ternopil 

region, Chapel Mausoleum Shchelinsky. Those 

who search some information about this object in 

Ukrainian have an opportunity to both read some 

facts about it and watch some photos [8]. 
 

 
 

Here we can see that the main photo of the 

building is accompanied by a description of the 

given tourist destination. There is also a gallery of 

several photos provided. 
 

 
However, those English-speaking tourists who 

want to learn something about this place will only 

be able to find the following: 
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 [9] 

 

One can see, that only one picture is provided and 

no text is presented on this web page, nor are some 

other photos from Ukrainian version of the web-site.  

Apparently, this information is too insufficient for the 

foreign tourists to become interested in visiting this 

tourist attraction. Therefore, one might state that such 

translation of the website is not very successful in 

terms of final product functioning. 

Conclusions. Multimodality is an inherent 

feature of most content nowadays, as text is rarely 

created in the isolation from non-verbal elements 

that belong to different modes of information 

presenting. Such multimodality is an important 

feature to be considered in the process of 

translation, especially when websites are 

translated. It is also important in the sphere of 

tourism as tourist websites serve to attract possible 

tourists and make them interested in travelling to 

this or that destination. Preserving of all the 

multimodal elements of the online article helps to 

render the author’s original idea. 
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Маняца Марія Сергіївна, 

ПЕРЕКЛАД УКРАЇНСЬКИХ ТУРИСТИЧНИХ ВЕБ-САЙТІВ АНГЛІЙСЬКОЮ МОВОЮ З ТОЧКИ ЗОРУ 

ЇХ МУЛЬТИМОДАЛЬНОСТІ 

У статті розглядається питання перекладу українських туристичних веб-сайтів англійською мовою з точки зору їх 

мультимодальності. Обговорюється поняття мультимодальності, а також її вплив на процес перекладу, а також 

на рецепцію перекладених веб-сайтів англомовними туристами. Проаналізовано ряд веб-сайтів та їх перекладів з 

точки зору успішної / неуспішної передачі всіх мультимодальних елементів тексту під час перекладу. 

Ключові слова: туристичний веб-сайт, мультимодальність, переклад. 

 

Маняца Мария Сергеевна, 

ПЕРЕВОД УКРАИНСКИХ ТУРИСТИЧЕСКИХ ВЕБ-САЙТОВ НА АНГЛИЙСКИЙ ЯЗЫК С ТОЧКИ 

ЗРЕНИЯ ИХ МУЛЬТИМОДАЛЬНОСТИ 

В статье рассматривается вопрос перевода украинских туристических веб-сайтов на английском языке с точки 

зрения их мультимодальности. Обсуждается понятие мультимодальности, а также ее влияние на процесс перевода, 

а также на рецепцию переведенных сайтов англоязычными туристами. Проанализирован ряд веб-сайтов и их 

переводов с точки зрения успешной / неуспешной передачи всех мультимодальных элементов текста при переводе. 

Ключевые слова: туристический веб-сайт, мультимодальность, перевод. 
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